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Blending theory with practical application, Strategic Corporate Social
Responsibility, Third Edition is a comprehensive CSR and strategy text. As
such, it supports courses taught either as standalone electives or as core
components of the business school curriculum across all discipline areas. Integral
to the book’s unique format is its mix of theory and practical application divided
into two parts. After five chapters that provide an overview of the field, core
concepts, and practical challenges, the second half of the book illustrates the
extensive and dynamic nature of CSR via 21 detailed issues and case-studies.
The cases capture contentious debates across the spectrum of CSR topics that
culminate with a series of questions designed to stimulate further investigation
and debate.
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Editorial Review

Review
"The book is a powerful and persuasive presentation of strategic CSR." (Mr. Dharmendra Nath UPKRAM)

Praise from the previous edition:
"Students thought that this book was easy to follow and understand." (Dr. Scott Foster)

Praise from the previous edition:
"Current, comprehensive source on CSR." (Dr. Janis Page)

Praise from the previous edition:
"Indepth analysis of CSR issues. Part 11 Section of Case studies is very insightful." (Mr. Matt Murray)

Praise from the previous edition:
"An interesting text that highlights CSR in a global context." (Mrs. Claire Dodson)

Praise from the previous edition:
"This is the best textbook available for the recently-developed graduate course. It is also the most
economical for the students. One of my new professors and I will be delivering this important course on both
international and domestic bases, and my Chinese students in Shanghai and Chengdu have already submitted
positive feedback after reviewing the text on-line." (Dr. Glenn Briggs)

Praise from the previous edition:
"I really enjoyed this text and have placed it on our reading list for our new module. It is extremely user
friendly and is great for undergraduates. The module is becoming core in 2 years and will have approx 300
students on it. Until then we will have 60 students enrolled." (Mr. Chris Doran)

Praise from the previous edition:
"Most suitable book for my students." (Dr. Matthew Guah)

Praise from the previous edition:
"Textbook complements the course objectives very well." (Professor Terrence Dalton)

Praise from the previous edition:
"For someone teaching both Strategic Management and CSR this book is invaluable. The Strategic Models
are clearly identified and put into context within CSR - a valuable resource to any business student. Looking
forward to reading it from cover to cover over the summer break!" (Mrs. Hilary Bishop)
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between the organization and its institutional environment, which he operationalizes within the context of corporate social
responsibility, business ethics, and firm/stakeholder relations. His research has been published in Organization Science, Academy of
Management Review, Journal of Management, and Strategic Organization. Additional related publications include the book
Corporate Social Responsibility: A Strategic Perspective (Business Expert Press, 2014). He received his Ph.D. in Management from



The University of Texas at Austin.

William B. Werther, Jr. is Professor of Management at the University of Miami’s School of Business
Administration, a Fellow and former Chair of the International Society for Productivity and Quality
Research, a Fellow in the World Academy of Productivity Science, and former Chair for the Managerial
Consultation Division of the Academy of Management. His teaching and research focuses on strategy with
its implications for human performance and corporate social responsibility. An award-winning author and
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Edition (McGraw-Hill, 1996). He earned a PhD (University of Florida, 1971) in Economics and Business
Administration (Phi Beta Kappa). Before joining the faculty at the University of Miami in 1985, he was
Professor of Management at Arizona State University for 14 years.

Users Review

From reader reviews:

Margaret Williams:

This Strategic Corporate Social Responsibility: Stakeholders, Globalization, and Sustainable Value Creation
book is not really ordinary book, you have after that it the world is in your hands. The benefit you get by
reading this book is definitely information inside this e-book incredible fresh, you will get info which is
getting deeper you read a lot of information you will get. This particular Strategic Corporate Social
Responsibility: Stakeholders, Globalization, and Sustainable Value Creation without we comprehend teach
the one who studying it become critical in imagining and analyzing. Don't become worry Strategic Corporate
Social Responsibility: Stakeholders, Globalization, and Sustainable Value Creation can bring any time you
are and not make your case space or bookshelves' come to be full because you can have it within your lovely
laptop even mobile phone. This Strategic Corporate Social Responsibility: Stakeholders, Globalization, and
Sustainable Value Creation having great arrangement in word and layout, so you will not feel uninterested in
reading.

James Johnson:

Here thing why this Strategic Corporate Social Responsibility: Stakeholders, Globalization, and Sustainable
Value Creation are different and reliable to be yours. First of all reading a book is good nonetheless it
depends in the content of it which is the content is as tasty as food or not. Strategic Corporate Social
Responsibility: Stakeholders, Globalization, and Sustainable Value Creation giving you information deeper
as different ways, you can find any e-book out there but there is no book that similar with Strategic
Corporate Social Responsibility: Stakeholders, Globalization, and Sustainable Value Creation. It gives you
thrill examining journey, its open up your current eyes about the thing in which happened in the world which
is possibly can be happened around you. It is possible to bring everywhere like in playground, café, or even
in your technique home by train. When you are having difficulties in bringing the paper book maybe the
form of Strategic Corporate Social Responsibility: Stakeholders, Globalization, and Sustainable Value
Creation in e-book can be your alternative.



Annie Hiatt:

It is possible to spend your free time to learn this book this guide. This Strategic Corporate Social
Responsibility: Stakeholders, Globalization, and Sustainable Value Creation is simple to deliver you can read
it in the recreation area, in the beach, train and also soon. If you did not include much space to bring the
particular printed book, you can buy the e-book. It is make you easier to read it. You can save the book in
your smart phone. Consequently there are a lot of benefits that you will get when one buys this book.

Lillian Thornton:

Reading a book make you to get more knowledge from the jawhorse. You can take knowledge and
information from your book. Book is created or printed or outlined from each source in which filled update
of news. In this particular modern era like at this point, many ways to get information are available for an
individual. From media social just like newspaper, magazines, science book, encyclopedia, reference book,
new and comic. You can add your understanding by that book. Ready to spend your spare time to spread out
your book? Or just seeking the Strategic Corporate Social Responsibility: Stakeholders, Globalization, and
Sustainable Value Creation when you required it?
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